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WALLEMAN

Project:

Design a collateral multimedia
hand -out that outlines the core

.'.\ Habitat principles of Habitat for

for Humanity” Humanity International.

Backdrop:

A pledge to work together with
corporate sponsors, global
affiliates, new employees,
volunteers and homeowners

My Role:

As the Managing Art Director, |
initiated this project to support
the grassroots brand of Habitat
for Humanity International
communications departments
including: web, multimedia,
editing, content, marketing and
my creative team.

\\
Discover the PI'iI]CiP]CS that frame our blli]diﬂg ministry Overwhelming congratulations
from all departments and
affiliates for providing them

with a tangible marketing
package.

Outcome:

Habitat for Humanity International
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WALLMAN

Project:
Habitat for Humanity 2006

PR v Annual Report.

Backdrop:

Create a 42 page plus velum intro
page with a four color section

and two color section for the
figures.

My Role:

Opcning more DOORS As the Managing Art Director, |

initiated the size A4, the velum

intro page and the over -all

concept, fAOpening more Doo
art directed and proofed all pre -

press color proofs and signed off

onallin -house printing and

bindery.

Fladitat for Haman: ) 1taps indo & mew o

Outcome:

The concept @AOpening new
Doorso became the theme
several other campaigns.

Habitat for Humanity International
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WALLMAN

I's reality is that there
wo cities: the city of the
s, and the city of the have
The whole community has
0 participate in the solution. This
IS not just the problemof the poor

This is everyone's problem

Habitat for Humanity International

ueaqque) ayj pue esusy uje

(229) 944  -4788 | Telephone

Project:

Concept and design innovative
wall displays for five Habitat area
offices around the world.

Backdrop:

There was a need to make a
visual statement in several
Habitat for Humanity
International main area offices
with images and content relating
to the work done in each area.

My Role:

Because of my research and

dealings with several suppliers, |

was able to find a unique

technique using plexiglass, gator
board and special stand -offs to
produce these three -dimensional
wall displays. Some of the 18 we
produced were up t

Outcome:

This unique concept transformed
into several other projects
including the Malachi Awards.
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WALLMAN

Project:

Wall display for Habitat
International main lobby
Americus, GA.

Backdrop:

A need to represent the clean

effort after the 2007 Tornado in

Americus, GA. One area on the

display had an interchangeable

i mage building up to Mo
Day and the gift to re -build a

l ong time resident Mary
home.

My Role:

| worked with my Jr. Graphic
Designer, Photographers, Copy
Writer and Print Shop to produce
this 3 -panel display to
commemorate the gift of hope.

Outcome:

On completion of the re - build,
the Smith Family was awarded

this display along with the key to
their new home.

Habitat for Humanity International
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Project:
I Hsbitat Backdrop:
My Role:
Hands of Hope Outcome:

Capital Campaign

Link here to view PDF
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Habitat
for Humanity*

:-m— Habitat

for Humanity”®
Home Builders

Blitz 2008

Visit this booth
to enter the
Habitat Builders
Blitz 2008
contest.

S Habitat

Home Builders

Blitz 2008

A positive experience!
Joon fellow Pasldors amd hep
ol Mhabvtat howse in
Jour ket ke fusse 008

S Habtan for Hhamarsty s bosahy
ERS e S e L

Rl We're making plans for America.

These are my
plans for

2008

Join us!

Habitat for Humanity International

Project:

The Home Builders Blitz kick - off
at the International Builders

Show in Orlando, Florida

February 2007.

Backdrop:

Create a contest that involved
our sponsors and drive
contestants to the HBB booth.
Each sponsor had our display
with the builderds per
special stamps. The participant
needed to get at least three of
the four sponsor stamps and drop
off the stamped permit for entry
to win several large prizes.

My Role:

Conceptualize the theme for the
whole program using drafting

plans and the builders permit to
engage all partners at the show.

Outcome:

This was just the beginning of
many campaigns that started
the program rolling with over
200 builders getting
involved.
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WALLMAN

P o

W Habitat
Home Builders
Blitz 2008

Hard work. Noble purpose.
Rewards guaranteed.

R Periodicals
0 August 2007

Home Builders
Blitz 2008

PO Iotx".m .
Whatareyour

1L 60065.3818 i
plansifor.
2008%
May 31-June 7

87716700"009749 www.habitat.org/bulldersbiitz

Address Service Requested

We havea plan.
Help us buildit:

Nationwide
May 31-June 7,2008

Leam more

Habitat for Humanity International

(229) 944  -4788 | Telephone

Project:

Magazine raps, advertising and
direct mail for Home Builders Blitz
2008.

Backdrop:

These are just a few of many
campaign materials produced after
the IBS event in Orlando. The
biggest success came from mailing
2000 affiliates across the country,
the paint bucket with over 15
supporting items to help them
promote their local market and get
involved. One of the most important
pieces in this bucket mailing was the
4-fold BRC brochure with a CD that
included all the downloadable
materials they would need to market
with their local affiliate name.

My Role:

Concept of overall theme and design
of the bucket mailer with all
collateral and multimedia materials.

Outcome:

The bucket mailing alone got us at
least one affiliate in each state
across the Country which gave
Home Builders Blitz a real
national campaign for

the first time.
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Project:

This three by two foot mosaic poster
was designed for a mailing of 8000
pieces with a thank you letter to
sponsors, affiliates and volunteers
who helped re  -build in the Gulf.

Backdrop:

3,145 cells made up of 1,100 homes
built in the Gulf since Hurricane
Katrina create this one lager image
of a Habitat development.

My Role:

Select all photographs with photo
department, select the printer and
worked with editing for copy. Proof
all printing and designated the
fulfillment with the stuffing and
mailing of 5000 posters in tubes.

Outcome:

Many sponsors and affiliates framed
them and several requested
signatures from Jimmy Carter which
we were able to achieve. Some
affiliates are using them for
meetings and conferences

today.

Habitat for Humanity International




